In early 2019 Greater Sydney Local Land Services coordinated a state-wide survey of
farmers that sell produce direct to local markets including farm gate sales, restaurants,
Community Supported Agriculture, farmers markets and local speciality stores.
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SELLING DIRECT TO MARKET IN NSW %

In 2019 Greater Sydney Local Land Services coordinated a survey of farmers that sell
produce direct to local markets including farm gate sales, restaurants, Community
Supported Agriculture, farmers markets and local speciality stores.

These results will help to guide
the support and programs
Local Land Services delivers.
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Most common industries

Individual farms sell to a diversity of markets

83% of respondents sell

to more than one market type

40% sold to more than
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